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Assessment 2 Information    

 

Subject Code: DATA4500 

Subject Name: Marketing and Social Media Analytics 

Assessment Title: Influencers and Social Media Markers 

Assessment Type: Report 

Assessment Length:  1,500 Words (+/-10%) 

Weighting:  30 % 

Total Marks: 30 

Submission: Turnitin on MyKBS  

Due Date: Tuesday 19.55 AEST in Week 9 

 

 

Your Task 

• This assessment is to be done individually.   

• You are to write a 1,500-word report (not including the Appendix) about Influencers and Social 
Media Markers and submit it as a Microsoft Word file via the Turnitin portal on Tuesday 19.55 
AEST in Week 9    

• You will receive marks for content, original thinking, sound usage of Generative Artificial 
Intelligence (GenAI), recommendations made that are specifically tailored to the case study that 
your facilitator assigns to your class, appropriate structure and referencing.    

 

 

Assessment Description  

 

This assessment refers to the following subject learning outcomes:  

  

LO3: Apply a range of social media analytics techniques   

LO4: Analyse and communicate data-driven insights and recommendations derived from marketing 
and social media analytics to diverse stakeholders  

 

Background  

You are the Digital Marketing Officer in charge of picking a social media influencer to be the face of 
a marketing campaign, designed by you with the assistance of GenAI tools, for your organisation, 
which will be assigned to you by your facilitator.   
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Assessment Instructions   
 

You have been asked to write a report on (1) your chosen influencer for the organisation 
assigned to you, (2) the criteria you used in selecting this influencer and (3) a marketing campaign, 
developed initially with the assistance of GenAI tools and further refined by your original thinking 
into a final version, that the organisation will use the influencer in to achieve a desired business 
outcome.    

•  As part of your research and decision-making process, you must gather and analyse various 
social media data, which can include (this list is not exhaustive):   

• Follower reach   

• Audience type (real people, influencers, and non-engaged)   

• Demographics   

• Likes-to-comments ratio   

• Brand mentions   

• Engagement rates   

• Competitors’ use of influencers  

• You MUST use GenAI tools, such as ChatGPT and DALL-E, to develop an initial marketing 
campaign that your organisation will use your recommended influencer for and document your 
usage of GenAI tools in the Appendix of your report  

• You MUST make three changes to the initial marketing campaign that the GenAI tools you used 
returned to you, and justify why you chose to make these specific changes towards the final 
marketing campaign  

 

Your report should include the following:   

• An executive summary containing the most important insights from your report (part of the 5-
points total awarded for Body, Structure and Referencing)  

• What criteria were used, and why these specifically, in determining whom to consider 
approaching to become an influencer for the organisation assigned to you (5 points)  

• What social media data were accessed and analysed that led to your selection of an influencer 
(5 points)  

• An initial marketing campaign, created by GenAI tools that you prompted  
• Three changes you have made to the initial marketing campaign that the GenAI tools returned to 

you, with justification of why you chose these specific parts of the initial marketing campaign to 
change, and what actual changes you have implemented to make the final marketing campaign 
more relevant to the organisation and the influencer (5 points in total for all components of the 
marketing campaign)  

• An Appendix containing the prompts given to, and responses received back from, the GenAI 
tools that you used in generating the initial marketing campaign (10 points)  

• A list of at least ten references in Harvard format at the end of your report (part of the 5 points 
awarded for Body, Structure and Referencing)  
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 Note that if you do not use GenAI tools to create an initial marketing campaign, or if you do 
not make any changes to the initial marketing campaign to formulate the final marketing 
campaign, you will receive 0/30 on this assessment.  

   

Below is guidance on how to document your Generative AI interactions in the Appendix:  

In your submission, include an Appendix, not counted towards the word limit, with:    

• All your prompts    

• The responses from Generative AI    

• Brief explanation (100 words) of how you used/modified the AI insights    

An example of the structure for this appendix is shown below:    

Appendix - Generative AI Interactions    

Format Guidelines:    

• Document each significant AI interaction    

• Number each interaction sequentially    

• Include your reasoning for each prompt    

• Explain how you used the insights in your report    

 

Example Layout:    

 

Interaction 1: Creating an initial marketing campaign    

Purpose: Generate campaign ideas and the marketing mix for the influencer that I have chosen for 
my organisation  

Prompt Used: [Insert your prompt]    

AI Response: [Insert complete AI response]    

How I Used This Information: I used this response to give me ideas of what campaigns I should 
consider for my influencer.  I then thought about which idea was the best fit for my chosen 
influencer and organisation…  

• ...    

• ...    
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Interaction 2: Generating creative content    

Purpose: To make advertisements in support of the marketing campaign  

Prompt Used: [Insert your prompt]    

AI Response: [Insert complete AI response]    

How I Used This Information: I used this response to show examples of the kinds of posters that 
the organisation could use for this campaign…  

• ...    

• ...    

 

Appropriate use of GenAI  

  

Usage of Generative Artificial Intelligence (GenAI) is required for this assessment, as it is 
now a necessary skill in jobs involved with the development of analytics-based marketing and social 
media campaigns.  You must use GenAI tools as detailed above, and you must provide the prompts 
and responses from your interactions with GenAI in the Appendix at the end of your report.    
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Important Study Information 
 
 

Academic Integrity and Conduct Policy 
https://www.kbs.edu.au/admissions/forms-and-policies 

 
KBS values academic integrity. All students must understand the meaning and consequences of cheating, 

plagiarism and other academic offences under the Academic Integrity and Conduct Policy. 

 
Please read the policy to learn the answers to these questions: 
 

• What is academic integrity and misconduct? 

• What are the penalties for academic misconduct? 

• How can I appeal my grade? 
 

 
English language requirements 
 
All KBS assessments must be submitted or delivered in English only. 

 
 
Late submission of assignments (within the Assessment Policy) 
https://www.kbs.edu.au/admissions/forms-and-policies 
 
The table below details the penalties for late submission of the written report due in Week 9:   

 

 
 
Length Limits for Assessments 
 
Penalties may be applied for assessment submissions that exceed prescribed limits.  

 

 
Study Assistance 
 
Students may seek study assistance from their local Academic Learning Advisor or refer to the resources on 

the MyKBS Academic Success Centre page. Further details can be accessed at 

https://elearning.kbs.edu.au/course/view.php?id=1481  

 

https://www.kbs.edu.au/admissions/forms-and-policies
https://www.kbs.edu.au/admissions/forms-and-policies
https://elearning.kbs.edu.au/course/view.php?id=1481
https://elearning.kbs.edu.au/course/view.php?id=1481%20
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Generative AI Traffic Lights  
 
Please see the level of Generative AI that this assessment has been designed to accept:  
  
This assessment is Level 3, as detailed in the table below.   
 
 

Traffic Light  
Amount of Generative Artificial 

Intelligence (GenerativeAI) usage  
Evidence Required  

This 
assessment 

(✓)  

Level 1  

Prohibited:  
 
No GenerativeAI allowed  
 
This assessment showcases your 
individual knowledge, skills and/or 
personal experiences in the 
absence of Generative AI 
support. 

The use of generative AI is prohibited for this 
assessment and may potentially result in penalties for 
academic misconduct, including but not limited to a 
mark of zero for the assessment. 

  
   

Level 2  

Optional:  
 
You may use GenerativeAI for 
research and content 
generation that is appropriately 
referenced. 
 
See assessment instructions 
for details  
 
This assessment allows you to 
engage with Generative AI as a 
means of expanding your 
understanding, creativity, and 
idea generation in the research 
phase of your assessment and to 
produce content that enhances 
your assessment. I.e., images. 
You do not have to use it. 

 
The use of GenAI is optional for this assessment. 

 
Your collaboration with GenerativeAI must be clearly 
referenced just as you would reference any other 
resource type used. Click on the link below to learn 
how to reference GenerativeAI. 
 
https://library.kaplan.edu.au/referencing-other-
sources/referencing-other-sources-generative-ai 
 
In addition, you must include an appendix that 
documents your GenerativeAI collaboration including all 
prompts and responses used for the assessment. 
 
Unapproved use of generative AI as per assessment 
details during the content generation parts of your 
assessment may potentially result in penalties for 
academic misconduct, including but not limited to a 
mark of zero for the assessment. Ensure you follow the 
specific assessment instructions in the section above. 
 

  

Level 3  

  
Compulsory:  
 
You must use GenerativeAI to 
complete your assessment  
 
See assessment instruction for 
details 
  
This assessment fully integrates 
Generative AI, allowing you to 
harness the technology's full 
potential in collaboration with your 
own expertise. 
  
Always check your assessment 
instructions carefully as there may 
still be limitations on what 
constitutes acceptable use, and 
these may be specific to each 
assessment.    

 
You will be taught how to use generative AI and 
assessed on its use.  
 
Your collaboration with GenerativeAI must be clearly 
referenced just as you would reference any other 
resource type used.  Click on the link below to learn 
how to reference GenerativeAI. 

   
https://library.kaplan.edu.au/referencing-other-
sources/referencing-other-sources-generative-ai  
  
In addition, you must include an appendix that 
documents your GenerativeAI collaboration including all 
prompts and responses used for the assessment.  
 
Unapproved use of generative AI as per assessment 
details during the content generation parts of your 
assessment may potentially result in penalties for 
academic misconduct, including but not limited to a 
mark of zero for the assessment. Ensure you follow the 
specific assessment instructions in the section above. 

✓ 

https://library.kaplan.edu.au/referencing-other-sources/referencing-other-sources-generative-ai
https://library.kaplan.edu.au/referencing-other-sources/referencing-other-sources-generative-ai
https://library.kaplan.edu.au/referencing-other-sources/referencing-other-sources-generative-ai
https://library.kaplan.edu.au/referencing-other-sources/referencing-other-sources-generative-ai
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Assessment Marking Guide      
 

Criteria  Fail (0–49%)   Pass (50–64%)   Credit (65–74%)   Distinction (75–84%)   High Distinction (85–
100%)   

Executive Summary, 
Report Structure 
and Referencing (5 
marks)  

Fails to synthesise key 
insights; report lacks 
coherence and 
academic rigour; 
referencing is 
inaccurate or missing.  

Communicates a basic 
summary of insights; 
report demonstrates 
limited organisation; 
referencing is partially 
accurate with minimal 
integration of scholarly 
sources.  

Synthesises main 
points with general 
clarity; report is 
logically structured; 
referencing is mostly 
accurate with 
appropriate source 
use.  

Effectively synthesises 
and communicates 
insights; report is well-
structured with 
coherent flow; 
references are relevant 
and accurately 
applied.  

Critically synthesises 
insights into a 
comprehensive executive 
summary; expertly 
structured report; 
demonstrates advanced 
academic rigour through 
impeccable referencing and 
integration of high-quality 
scholarly sources.  

Development and 
Justification of 
Influencer Selection 
Criteria (5 marks)  

Fails to define or justify 
relevant selection 
criteria; lacks analytical 
grounding.  

Identifies basic selection 
criteria with limited 
analytical justification or 
strategic alignment.  

Develops and applies 
relevant selection 
criteria; demonstrates 
moderate analytical 
reasoning.  

Applies advanced 
understanding to justify 
selection criteria; links 
decisions to 
organisational and 
strategic contexts.  

Critically evaluates and 
synthesises criteria; 
formulates nuanced, 
evidence-based 
justifications aligned with 
strategic marketing 
objectives.  

Application of 
Social Media 
Analytics to 
Influencer Selection 
(5 marks)  

Demonstrates little to 
no application of social 
media analytics; 
analysis lacks 
relevance or rigour.  

Applies basic social 
media data; limited 
analysis with superficial 
justification.  

Applies appropriate 
social media analytics 
techniques; supports 
influencer choice with 
moderate insight.  

Applies and analyses 
relevant social media 
data; demonstrates 
sound decision-making 
with clear analytical 
justification.  

Demonstrates advanced 
application of multiple 
analytics techniques; 
critically evaluates and 
synthesises data to 
generate strategic, 
actionable insights.  

Formulation and 
Refinement of 
GenAI-Supported 
Marketing 
Campaign (5 
marks)  

Marketing campaign is 
underdeveloped; lacks 
originality or misuses 
GenAI tools; changes 
are unjustified.  

Constructs a basic 
campaign with limited 
application of GenAI 
tools; changes are 
evident but weakly 
rationalised.  

Formulates a clear 
campaign using 
GenAI; demonstrates 
understanding of 
marketing aims; three 
changes are justified 
with supporting 
rationale.  

Effectively formulates 
and refines a campaign 
using GenAI; changes 
are strategic and well-
justified.  

Demonstrates exceptional 
originality and critical 
synthesis in formulating and 
refining the campaign using 
GenAI; changes are deeply 
insightful and enhance 
campaign effectiveness.  
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Documentation and 
Reflection on Use of 
GenAI Tools (10 
marks)  

Fails to document or 
reflect on GenAI use; 
appendix is incomplete 
or irrelevant.  

Appendix includes basic 
prompts and outputs; 
lacks clarity or 
meaningful reflection.  

Documents relevant 
GenAI prompts and 
outputs; provides basic 
rationale for tool 
usage.  

Clearly documents and 
analyses the use of 
GenAI tools; shows 
understanding of their 
application in 
campaign 
development.  

Critically evaluates and 
synthesises GenAI 
interactions; appendix 
demonstrates advanced 
skill, strategic reflection, and 
depth in tool application.  

 


